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At The Big Salad, it's not about the The Big Salad was born with a goal to provide the iﬁ
freshest product possible, with great customer
service, in an enjoyable, comfortable and impeccably
about establishing solid relationships clean atmosphere. We are not about serving average
food in a rushed, impersonal environment.

race to thousands of stores — It's

with solid people. _ : ,
We recognized that our menu had to be desirable in

In D
We're less concerned with getting every region of ’Fhe country. That was easy —as the @ ]
demand for quality, freshness and taste is universal. \ @ j
stores up quickly, than we are with Yo

getting the right stores open

We also acknowledge that a welcoming setting would
be part of the appeal of The Big Salad. Indeed we've
found that guests keep coming back for more than
just the great food. They visit multiple times per week

with the right ownership in place.

MIGHT THAT BE YOU?

because they feel at home when they stop by.

If you'd like to explore possibilities of becoming a
franchise owner, let us hear from you!

LETTUCE GET FRESH...

IS |TOGETHER

For more information
visit us at

www.thebigsalad.net iﬁ

www.thebigsalad.net/franchise




Considering a Big Salad Franchise...

If you want to be your own hoss but

want the security of proven practices working
for you, then a franchise might

be right for you.

Because people want to eat healthier,
and because people are on-the-go,
The Big Salad provides a healthy

If you feel your current job and hard work alternative to traditional fast-food.

are rewarding only for someone else, then a
franchise might be right for you.

A Big Salad Franchise Offers:

- Simplicity

- Low start-up costs

- Proven systems for running

*your business

- Web-based technology that allows you to moni
tor your location(s) and business activity from
anywhere.

- A turn-key opportunity that provides

All you'll need are the keys we hand you.

O, THE BIG
&7/ SALAD

If the worthless 3 o’clock status meeting

prevents you from enjoying life’s occasional
special moments, then a franchise might be
right for you.

If you don’t want to start a business from
scratch and worry about costly mistakes during
your learning curve, then a franchise might be
right for you.

- site selection, training, build-out and marketing.

You want to represent a quality product with
proven systems.

You want to be in the food business
without the hassles of cooks, ovens
and insane hours.

You see yourself as part of an organization
interested in solid growth with solid
relationships as opposed to frantic activity with
startups and closures.

You believe in the strength and synergy of
a solid brand built on guality, cleanliness and
hospitality.

You want to take advantage of today’s healthy
living choices and be a part of
improving the quality of people’s lifestyles.




